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"It provides an integrated an broad perspective for addressing the diversity of corporate communications as
a field of study and a community of practice.  As an organizing scheme it helps capture the richness,
complexity and interdependence of communication theories."
?BUSINESS INDIA

"Professor Belasen's integration of theoretical insights with practical experience distinguishes this book from
any other on the subject. The value to students is that it will enable them to think about corporate
communication in a sophisticated and critical way. Not only will they learn to do their jobs well, they will
also understand why." ?Gary P. Radford, Fairleigh Dickinson University

The Theory and Practice of Corporate Communication: A Competing Values Perspective offers an
integrative approach to corporate communication. Author Alan T. Belasen covers theoretical aspects and
uses practical examples and case applications to illustrate the broader, strategic view of the field of corporate
communication. The book draws on an adaptation of the Competing Values Framework to provide a fuller
and more coherent view of corporate communication in which a dynamic interplay of complementary and
often competing message orientations takes place.

As an organizing schema, the Competing Values Framework for Corporate Communication (CVFCC) helps
capture the richness, complexity, and interdependence of communication approaches (e.g., rationalistic,
humanistic), functions (e.g., media relations, employee relations, government relations, investor relations),
managerial roles (e.g., broker, director, mentor, innovator), and organizational stakeholders (e.g., employees,
customers, regulators, investors, reporters). As a practical approach, it enables corporate communication
executives and professionals to operate under the burden of contradictory and often inconsistent expectations
coming from diverse constituencies. Responding to these expectations is vital for building a strong identity
and sustaining a credible organizational image.

The CVFCC brings the whole (corporate communication) and parts (marketing communication, financial
communication, organizational communication, management communication) into a more sophisticated
theoretical treatment of corporate communication that goes beyond merely discussing "best practices."

Key Features

· The CVFCC is integrated throughout, providing the necessary roadmap for navigating the diverse range of
activities and organizational functions that fall under the heading of "corporate communication"



· Using case studies and practical applications (from such companies and organizations as Starbucks, NASA,
the American Red Cross, Johnson & Johnson, FedEx, and Oracle, among others), the book promotes the
teaching of corporate communication from a strategic viewpoint

· Each chapter ends with a case study to help readers make sense of the connections between actual situations
(what happened?) and theory (how do we make sense of what happened?)

· By examining recent corporate failures, learning methods for identifying effective corporate governance
practices, and developing integrity programs, readers learn that corporate social responsibility requires not
only ethical leaders, but also effective corporate communication strategy, strong corporate culture, and
individual involvement
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From reader reviews:

Luis Herrick:

Do you have favorite book? For those who have, what is your favorite's book? Guide is very important thing
for us to learn everything in the world. Each e-book has different aim or even goal; it means that book has
different type. Some people sense enjoy to spend their a chance to read a book. They may be reading
whatever they get because their hobby will be reading a book. How about the person who don't like looking
at a book? Sometime, man or woman feel need book when they found difficult problem or maybe exercise.
Well, probably you will need this The Theory and Practice of Corporate Communication: A Competing
Values Perspective.

Gregorio Leslie:

Hey guys, do you would like to finds a new book to study? May be the book with the subject The Theory and
Practice of Corporate Communication: A Competing Values Perspective suitable to you? The actual book
was written by popular writer in this era. The book untitled The Theory and Practice of Corporate
Communication: A Competing Values Perspectiveis one of several books that will everyone read now. This
book was inspired many people in the world. When you read this guide you will enter the new age that you
ever know just before. The author explained their plan in the simple way, so all of people can easily to know
the core of this e-book. This book will give you a lots of information about this world now. So you can see
the represented of the world in this book.

Pablo Bussey:

The book untitled The Theory and Practice of Corporate Communication: A Competing Values Perspective
is the guide that recommended to you to see. You can see the quality of the guide content that will be shown
to a person. The language that publisher use to explained their ideas are easily to understand. The writer was
did a lot of analysis when write the book, therefore the information that they share to you is absolutely
accurate. You also could possibly get the e-book of The Theory and Practice of Corporate Communication:
A Competing Values Perspective from the publisher to make you far more enjoy free time.

Flora Gordon:

A lot of people always spent their own free time to vacation as well as go to the outside with them household
or their friend. Are you aware? Many a lot of people spent these people free time just watching TV, or even
playing video games all day long. In order to try to find a new activity this is look different you can read
some sort of book. It is really fun for you. If you enjoy the book which you read you can spent the whole day
to reading a reserve. The book The Theory and Practice of Corporate Communication: A Competing Values
Perspective it doesn't matter what good to read. There are a lot of individuals who recommended this book.
These folks were enjoying reading this book. If you did not have enough space to develop this book you can
buy the e-book. You can m0ore effortlessly to read this book through your smart phone. The price is not too



costly but this book features high quality.
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